
F L Ō V E



研发、生产和销售以芳疗配方为基础的高质

量护肤品及个护品，让一亿女性生活更愉悦

• Developing, producing and selling aromatherapy-

based skin care and personal care products with

high quality

• Committed to making life more enjoyable for

hundreds of millions of women

FLŌVE - flower, for love, for her …

-
OUR STORY BEGINS …



A UNIVERSE IN A FLOWER BUD

Rosa damascena Anthemis nobilis Jasminum sambac Lavandula angustifolia

玫瑰 洋甘菊 茉莉 薰衣草



SOURCING WORLDWIDE

Rosa damascena
玫瑰

Anthemis nobilis
洋甘菊

Jasminum sambac
茉莉

Lavandula angustifolia
薰衣草

Bulgaria Italy China Provence, France



Rose Alba Hydrosol Rose Otto Anti-Aging Oil Rose Firming Cream

OUR ROSE PRODUCTS



Roman Chamomile Hydrosol Chamomile Repairing Oil Chamomile Soothing Cream

OUR CHAMOMILE PRODUCTS



Patented Radiant Oil Three Flowers Eye Cream

OUR JASMINE PRODUCTS



Lavender Cleaning Mousse

OUR LAVENDER PRODUCTS

Sunshine Nourishing Bath Oil



Evening Primrose for Female Balance Ylang Ylang Hairwash

PERSONAL CARE BY OTHER PLANT

Basil Lavandin Releasing Pain



AND MORE PRODUCTS



OUR BELIEF IN PRODUCT DESIGN

Sticking to essentialism:

less is more

Sourcing natural origin 

worldwide

Effective power of product 

speaks for itself



Physical, emotional and 

mental health

Pleasure for being beautiful,  

healthy and being yourself

Be natural in terms of origin, 

ingredients and formulation

CORE VALUES WE CREATE

天 然  NATURE 健 康  HEALTH 愉 悦  PLEASURE



INGREDIENTS   RD&QC                          PRODUCTION

INTERNAL INITIATIVES



IMPROVED SKIN CONDITION

210,032
110,000

36

肤质改善

CONSULTATION 咨询人次

FOLLOWER 粉丝

SKU 单品

EXTERNAL MANIFESTATIONS

皮肤的确很大变化，素
颜也好看 

My skin has indeed

changed for the better,

I feel pretty even

without makeup!

你们是我护肤的终点站

You are my first pick for

my skin care.

皮肤不干了，细纹也改
善很多

My skin is not dry anymore,

and the wrinkles have been

improved as well.

用了你们的产品，人也
变得自信了

I’ve become confident

after using your

products!

痘痘消退了，10年敏皮
也好了

The acnes are off! 10-

year sensitive skin has

been recovered!
INCRESED SELF CONFIDENCE

自信提升



* 数据来源：《2022国民健康洞察报告》《2020中国女性敏感肌研究白皮书》《2021-2022大众心理健康洞察报告》《2024中国居民睡眠健康白皮书》

36% of Chinese women have sensitive skin.
Oil-based skin care products has doubled in
growth in recent years.

78% of survey participants have emotional issues;
62% of them like to use essential oil to release
stress and stimulate emotions.

64% of survey participants responded that their
sleeping quality is subpar.

WHY NOW?

36%中国女性有敏感肌

以油养肤产品翻倍增长

78%受访者有情绪困扰

62%愿意用精油缓解压力、提振情绪

64%受访者睡眠质量不佳



WHY CHINA?

Essential oil products has a potential market for 120 
billion in China

The functional skin care industry has an annual 
growth rate of 29% 



Founder: Su Dan

Worked at P&G for 15 years, in charge of e-commerce

and distribution channel management

Master degree in chemistry

Worked as director and senior management in overseas

listed companies

Master degree in corporate and finance law

Co-Founder: Maggie Qiu

WHY US?



Aromatherapist: Annie Chen

Worked in World Top 100 companies for branding

management for 10 years

Multi-national aromatherapist and practitioner

Bachelor degree in international journalism

Worked as general engineer and technical consultant in

top tier cosmetic companies

Bachelor degree in life science

R&D Engineer: Spike Luo

WHY US?



Bring the products to the 

market

Expand online and offline 

channels

Develop the industrial eco 

system

Consolidate e-commerce and 

customer relationship operation

Advance domestic and overseas 

market and supply chain

2023 2024 2025 2026 2027

ROADMAP



PARTNERSHIP CRITERIA

Good Reputation Qualified CredentialsReliable Quality



LOOKING FORWARD TO WORKING WITH YOU!

Nature Health Pleasure

Essential Authentic Effective

Seeking partnerships with those that align with

our core values

FLŌVE

IDLE TECHNOLOGY GROUP LIMITED @ 2024

Email: mag.qiu @huazhiwu.com

Tel: +852 60558046 (Hong Kong)

+86 13923409904 (Guang Zhou)

mailto:hzw@huazhiwu.com
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